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INTRODUCTION 
Google Analytics Enhanced Ecommerce provides the opportunity to track user’s navigation and actions like 

open category page, open product page, add and delete from basket, checkout and payment information. 

This data can then be used for webshop analytical purposes. If TRIMIT’s cookie warning is active, the 

enhanced ecommerce data is only tracked if the webshop user accepts statistic cookies. Else it is always 

tracked.  

 

The functionality described is the functionality in TRIMIT for Business Central BC16.5. 

The pictures in this White Paper are based on the demo database for TRIMIT Business Central W1 BC16.5, 

which is based on Microsoft Dynamics 365 Business Central on premises 2019 release wave 2 (October 

release), in the demo company CRONUS TRIMIT W1 Ltd. (based on CRONUS International Ltd. of Microsoft 

Dynamics 365 Business Central. 
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TRACKED INFORMATION 
In TRIMIT B2C portal each of the following pages/actions generate a code with product data in JSON or 

JSON LD format: 

 

Page  Collected  Event  

default impressions  productClick  

shop impressions  productClick  

products  impressions  productClick  

details  impressions addToCart  
checkout  

wishlist  impressions  productClick  

basket    add 
remove 
checkout 

checkout    checkout (steps) 

orderConfirmation  impressions  
purchase  

productClick  

 

 

Then relevant product data is pushed to the data layer. 

Product page in JSON LD for master 2100 viewed via page source: 

 
 

If a category page has promoted items, then it’s also reflected in the product data. 
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GOOGLE TAG ASSISTANT 
Google Tag Assistant is a Google Chrome plugin which can help in tracking what json LD data is generated 

on the B2C page: 

(category page) 

  

SETUP 
This chapter contains information about the Setups that are required to use Enhanced Ecommerce. 
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GOOGLE ANALYTICS SETUP 
Admin user needs to have a Google Analytics account. For Enhanced Ecommerce, Google Analytics is set up 

in Google Tag Manager along with relevant variables, triggers and tags. 

 

GOOGLE TAG MANAGER SETUP 
Google Tag Manager ID can be added to the B2C web shop on the General soft admin page. With the ID 

inserted, users can inject scripts in the B2C webshop via Google Tag Manager. Also, it is possible to observe 

product data in relation to Google Analytics as described above. 

 

 

SOFT ADMIN SETUP 
To enable pushing data to Google Analytics, activate the data layer functionality in TRIMIT B2C webshop 

soft admin. Set field Data Layer Functionality to Yes in section General. 

 
 

The data layer functionality only runs if a Google Tag Manager ID has been entered as well. Also, if TRIMIT’s 

cookie warning is active, the data layer only works if a user accepts statistic cookies. 

COOKIE SETUP 
If TRIMIT’s cookie warning is used, settings in Google Tag Manager should be set up to respect a user’s no 

to cookies. If Google Analytics is used for remarketing, then this should also be taken into consideration in 

Google Tag Manager. 

By default, push to data layer will not work if TRIMIT’s cookie warning is active and a user has not accepted 

the use of statistic cookies. 
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Analytics related cookies are usually “_ga” and “_gid”, under Additional Cookies in B2C soft admin 

(Categorize Cookies section): 
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TRIMIT BC SETUP 
Brand, gender and age – these are the attributes that Google requires in the product feed. These attributes 

can be set in Portal Setup page inside the TRIMIT Business Central.   

 

Then, when applied, gender and age attributes should be set on master/item level in accordance to TRIMIT 

portal attribute setup. 

 

Values for brand, age and gender groups are parts of product data. To setup this data, go to TRIMIT BC and 

open page Portal Setup.  

 

  

DESCRIPTION OF THE FIELDS 

BRAND MAPPING 

This is a company’s brand code which can be contained in the following options: Global Dimension 1, Global 

Dimension 2, Statistics Group, Item Statistics Group 2, Item Statistics Group 3, Item Statistics Group 4, Item 

Statistics Group 5. Select an option depending on the company setup. Find possible Global Dimension setup 

in chapter Appendix in this document. 

If company has only one brand, then it will make sense to leave this field blank. 

GENDER ATTRIBUTE ID 

Select option (attribute name suggestion: Data-Feed-Gender-Group) from the Item Attributes lookup page. 

This option must have the following values: male, female, unisex. All these values are hard coded and 

standard for Google product feeds.  

For reference: 

https://support.google.com/merchants/answer/6324479?hl=en 

 

https://support.google.com/merchants/answer/6324479?hl=en
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GENDER ATTRIBUTE NAME 

This field reflects the name of the gender attribute and populated automatically by the system.  

AGE GROUP ATTRIBUTE ID 

Select option (attribute name suggestion Data-Feed-Age-Group) from the Item Attributes lookup page. 

This option must have the following values: newborn, infant, toddler, kids, adult. All these values are hard 

coded and standard for Google product feeds. 

For reference: 

https://support.google.com/merchants/answer/6324463?hl=en&ref_topic=6324338 

AGE GROUP ATTRIBUTE NAME 

This field reflects the name of the age attribute and populated automatically by the system.  

 

 

REFERENCES 
Enhanced Ecommerce Developer Guide: 

https://developers.google.com/tag-manager/enhanced-ecommerce 

 

Tag Assistant (by Google): 

https://chrome.google.com/webstore/detail/tag-assistant-by-

google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en 

  

https://support.google.com/merchants/answer/6324463?hl=en&ref_topic=6324338
https://developers.google.com/tag-manager/enhanced-ecommerce
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
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APPENDIX 

BRAND NAME SETUP 
Brand name in Global Dimension 1 

 
 

 
 

To check global dimensions: 
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To set global dimensions: 

 
 

 

 

 

 

 

 

 

 


